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NFTs, Crypto & Blockchain

TikTok
Twitter

The Metaverse 
(and Meta)

Live Commerce

Ecommerce

Web 3.0

AI

Digital Shift AR/VR

InfluencersDTC



Econsultancy Live

➢An Explosive Fortnight for the Digital Shift Allstars

➢The Gamerverse

➢Generative AI 

➢The digital shift to the suburbs



First to lose 
$1,000,000,000,000
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…Google SVP

40% of “young 
people” use TikTok 
when they’re looking 
for a place to have 
lunch, not Google 
Maps or Search…
…Google SVP
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But…
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• Unique in the ecosystem

• Easy to improve the ad experience and 

infrastructure

• Compete on commerce, video, payments



The Gamerverse is the only verse (for now)

Trend #1



https://vincos.it/map-metaverse/



Roblox

58,000,000 

Fortnite

30,000,000 

Minecraft

3,300,000 

Second Life

200,000 

Meta Horizon

50,000 (est) 

DAILY ACTIVE 
USERS

Insta

500,000,000 
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https://youtu.be/xWBb8oCUHmc


The new AI buzzword is Generative (but it’s 
very cool)

Trend #2



Credit: Greg Rutkowski



23Credit: Stability AI



24Credit: Stability AI Giles Christopher using DALL-E
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The biggest digital shift is to the suburbs

Trend #3



Ecommerce spend returning to previous trajectory





Columbia University NYC

Study of émigré New Yorkers
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✓ Business travel dropping/changing 

✓ Pleasure travel increasing/changing

✓ #subscriptions remaining high post-pandemic

✓ Construction – conversion in the city, new 

building in the country

✓ Online shopping remains near peak levels

✓ Change of hobbies – new and different with 

topography

✓ Education…rise in private and online 

schooling

✓ Changes in long term financial planning

✓ Automotive - #of cars per family rising

✓ High end retail/grocery gap

✓ Utilities - rise in demand in suburban areas

20% of consumers, 75% of the buying power





Recent arrivals

Q4

• Retail Media

• Updates and 

upgrades to LPs

• ID supported 

process

• Apply Your 

Learning 
• Interactive scenarios

2023

• Advanced learning

• Learning plans + 

stand-alone 

courses

• Expand to all 

content channels

• Transition from 

Foundations

• Revamp DSI

• Focus on impact

Data & Analytics

Ecommerce

Customer Exp



Thanks!



Oct 27…completes takeover, fires CEO and most of XCO

October 30…floats $20/month verification…and the team responsible was given until Nov 7 th to launch or they’d be 

fired

Nov 1st…loses price experiment and floats $8 for the blue checkmark

Nov 4th…begins layoff of 50% of workforce

Nov 4th…brands begin a pause…Pfizer, Volkswagen, General Mills, etc. etc. etc.

Nov 5th…starts trying to rehire some of those people back

Nov 9th…the gray ‘official’ checkmark appears

Nov 9th…gray checkmark disappears

Nov 10th…gray checkmark back, sort of, sometimes

Nov 10th…floats bankruptcy

Nov 10th…legal exec quit in advance of certification 

Nov 11th…Twitter blue suspended
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40% of “young 
people” use TikTok 
when they’re looking 
for a place to have 
lunch, not Google 
Maps or Search…
…Google SVP
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Employee asks Elon:

"How are you going to deal with the expected 
attrition and align everyone on a shared vision?"
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